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Retail Consumer Packaging Survey

Understanding Consumers’ Perception_for E-commerce

CHALLENGE

A CPG company wanted to learn more about consumers’ perception of
packaging for e-commerce and retail products. They wanted to know how
end consumers perceive packaging solutions for e-commerce items, what
packaging options consumers prefer, the features to improve, and how
much are they willing to pay for these features.

THE GLG APPROACH

GLG’s survey team worked closely with the client throughout the project on
the survey design, launch, and fielding to reach their target audience. The
project team additionally analyzed the raw data and presented a summary
of the insights they uncovered.

OUTCOME

All individual responses were consolidated into an Excel file and formatted
data tables of survey responses for every question delivered. In addition, the
client received a customized report that included valuable consumer insight
including charts, tables, key insights, and summaries.

FEATURED PRODUCTS

GLG Surveys

Learn more

As The World's Insight Network, GLG connects clients to the subject-matter experts who can provide real-world insights to make informed
decisions. Our team of professionals work with you to create a tailored approach that identifies, assesses, and answers your questions on your
timeline. We bring the power of insight to every great professional decision.
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